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Over one third of men (39.4% in the bank and 34.5% in the university) were "overweight" (defined as a BMI of 25 or more by the WHO Expert Committee on Overweight 1995) compared with 20.7% and 29.1% of women in the bank and university respectively. After controlling for age and occupational grade, men in the bank were significantly more likely to be overweight than women, but there was no significant gender diVerence in the university (table 1) . However, women in both organisations were significantly more likely than men to perceive themselves as being "too heavy" for their height, even after controlling for body mass index, self esteem, occupational grade and age. In the university, women were more than three times more likely than men to think they were too heavy, while in the bank, women were 10 times more likely than men to perceive this. In both organisations, there was a significant interaction between gender and BMI. Men and women were similarly unlikely to think they were "too heavy" if their BMI was very low, and similarly likely if it was very high; however among those whose weight was "normal" ) and those who were "mildly overweight" ), women were more likely than men to think they were too heavy (data not shown).
Discussion
Among these respondents in full time work, women were significantly more likely than men to regard themselves as too heavy for their height. The magnitude of the gender diVerence is striking in both organisations. While gender diVerences have been found in other studies, 1 5 they have not controlled for socioeconomic status. In contrast, our study compares men and women working full time in similar non-manual jobs within the same organisation.
As this study focused on non-manual employees, the results cannot be generalised to manual workers. We also used self reported measures of height and weight. There is some evidence 1 5 that women under report their weight more than men. However, underestimating women's BMI is unlikely to explain the large gender diVerences in body image found in both organisations.
Our findings suggest that concern about women's perceptions of their body image is well founded. Health promotion messages that focus on the dangers of being overweight may be particularly counterproductive for women who are already an appropriate weight for their height. *Each factor controls for the other (that is, gender for grade, and grade for gender), and for age. †Bank n=2078, university n=1564. ‡The occupational grades in italics refer to the university. §Each factor controls for the other (that is, gender for grade, and grade for gender), and for age, body mass index and self esteem. ¶Bank n=2065, university n=1535.
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